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Typography: Big bu$ine$$

« $300 million business in 2007
« approximately 40,000 typefaces

* busy type factory will produce maybe three
type families per year

* the effect of the personal computer
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Typographical lessons from

retall, the subway & the campaign trail

Three main points
— Type is symbolic
(semiotics)
— The medium is the
message

— Less is more
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Typography rules!

The medium is the
message. Typography is
an art; typography is a
science. Less really 1s
more.

The type itself is a
message, urespective of
what its letters are
manipulated to say. Letters
are symbolic; language is
symbolic, and a way of
communicating reality and
constructing it, as well.

Typography also is about
the relationships between

ink and white space, letters
one to another, lines one
to another, and what 1is
meant to be read to what is
meant merely to be seen.

Helvetica is like air; it's
everywhere, doing its job,
unnoticed, unassuming,
but seemingly essential
(actually air really 1is
essential at least to us).
Helvetica (and Gotham)
have a sort of
God-givenness, a sense
that it 1s just and night and
natural.
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Typography: Is it textual or visual?

Beware of false binaries!

tospeak with

CONVICTIO

i saywhat = believe




et Don Egenstein, 1960



it’s textual and visual!
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Type is symbolic, and symbols are
learned (all of them), right guys?
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Right, ladies?
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What does this mean?

In New York?
In the Bronx?
In Queens?
In Georgia?
In Ireland?




The medium is the message

On the doctor's wall
A wedding mvitation

The Holy Bible
Welcome to Moes!
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The Power of Type

From retail: The Gap
From underground: Mind the Gap
From the campaign trail: Obama’s “O”
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The medium is the message

Why the new logo sucked:

*Not enough contrast
*Overlays = overlooked

*Sharp edges
unsettle
All caps = logo;
Gaw lowercase = a word,
or part of a word
*Serifs honor the
past
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The medium is the message

The pause that refreshe

.at l10me

Delicious and
Refreshing

Housework brings that urge to pause
and relax in an easy chair. Do it...with
ice-cold Coca-Cola. It adds to relaxa-
tion what relaxation always neceds

.. pure, wholesome refreshment,

1950s
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The medium is the message
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Mind the type

New York subway system type re-done in 1966.
It is still in use today. Helvetica. > G. a. horse
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Mind the type:
How expressive should it be?

| love Helvetica
| love Helvetical
| love Helvetica!
or me




Helvetica and Gotham

TARGET

VITCHAEL
LEWIS
== ON

SSMUGGLING

i\
Wi 7u'Smu BODY-WHO
RINDS'PREGNANCY
VERY SO THAT MAKES
VERY SEXY."

J()I II

v \(I \S()I{LI)

By i « Photor by Pavics Dix

* ABIG \Ii. BR

1\ ¥

INVENTING
HI

& INTERNET

AN ORAL
IIIS"I'()IH [

ExcrLusive EXcerrr
FROM THE NEW

JAMES BOND
THRILLER S %

HAS

BILL CLINTON

LOST HIS MOJO- 4
OR HIS MIND?
By Tosp S, PURBIM »




Basler
Freilichtspiele
19-31.August
im
Rosenfeldpark




REGULAR NARROW EXTRA NARROW CONDENSED

Manhattanvi
Declaral Hightow¢ Photograp Independen:
Broadw: Powerpla Incandesce Perpendiculz
Mephist« Rosemar) Bargeboar( Impressionisn
Kandins| Douglast« Romanesqt Biogeographi
Remedic Embowec Magnetogrz Rhododendror
Edgewat Lampshac Kaleidoscor Independencie
Francesc Hydrolysis Rauschenbe Maneuverabilit
Prehistor Brunellesc Knightsbride Electromagneti

Columbie Universide Southeasten (onservatorshi
Goodhue Oppenhel. Collaborative Quadruplicatec
Cinemat, Greenwicl Ultramoder: Semiconaucto
Sanctuar Quetzalcc Observatori (rystallograph
Ultramai Canterbui Grammatic. Overspeculati
Quatrefc Orientalis Stringcours Governmenta
Chinato\ Sculpture Quantitatin Construction:
Greenfiec Umbrella Cobblestoi Quadruplica

Summertin

Gotham



Electing a president

CHANGE

WE CAN BELIEVE |




Electing a president

OBAMA MOBILE
TEXT HOPE TO 62262

© OBAMA EVERYWHERE

Facebook BlackPlanet
MySpace Faithbase
YouTube Eons

Flickr Glee

Digg MiGente
Twitter MyBatanga
Eventful AsianAve

LinkedIn DNC Partybuilder



Electing a president

mr- =

MY.BARACKOBAMA.COM

ORGANIZE LOCALLY
WITH OUR ONLINE TOOLS

[alk to Voters * Join a Local Group
Find an Event * Fundraise * Blog

LOGIN TO MyBO

*Type that looks like
handwriting for
“my” Obama.com
*Gotham for
branded URL

Serif for menu
items (?7?)

*Back to Gotham for
LOGIN



Electing a president







Less really Is more
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Less really is more
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Less really Is more
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Some final thoughts

* Type is saying things to us all the time — expressing a
mood, an atmosphere, coloring the words

* Every typeface has connotations. For Helvetica, think

clarity, transparency, rationality, neutrality (Swiss!),
purity, post-WW]I idealism

e But typefaces are also like people. Helvetica is heavy
in the middle (it shouldn’t wear stripes!). It needs a

lot of white space. So, in choosing type you aren’t
unlike a casting director.



Some final thoughts

You also are like a doctor fighting disease, the visual
disease that is all around us. Type is the cure. Type
can create order. --Massimo Vignelli

We see black marks. Type designers see white space
interrupted by black marks. The missing notes. Learn
to listen. Learn to see!

Typography is a servant art, like architecture.

With the democracy of the personal computer and
easy-to-obtain typefaces, these are exciting times!
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