Topic Proposal

Tentative title: 
Unraveling Stigma: Analyzing Mental Health News Coverage Through the Lens of Framing Theory, 2000-2020
Introduction: Mental health is a critical societal issue that has gained increasing attention over time. Mass media, including news outlets, play a pivotal role in shaping public understanding, attitudes, and policy discourse regarding mental health. 
This research proposal seeks to apply Framing Theory to comprehensively analyze mental health news coverage, exploring how the media frames mental health issues and its implications for public perception and social change. Social comparison theory will also be applied to (do whatever that theory gets at; I’m not familiar with it). 
Research Questions:

· What are the the framing strategies used in mental health news coverage?
· Who are the key actors, sources, and change agents shaping the framing of mental health in the media?
· What is the impact of news media framing on public attitudes, stigma reduction, and policy development related to mental health, and how has this impact changed over the last decade? 
Theoretical Framework: This research project will be grounded in Framing Theory, which posits that media frames, or specific story angles, influence how audiences perceive and interpret issues. Applying this theory to the context of mental health news coverage will facilitate the exploration of how media framing strategies have evolved and their effects on public understanding and social change.
Methodology
To achieve the research objectives, a multifaceted approach will be employed, consisting of the following methods:
· Content analysis: A comprehensive examination of mental health-related news articles from 2000 to 2020 will identify changes in framing strategies, themes, and tone.
· Interviews and surveys conducted with journalists, mental health experts, and individuals with lived experiences will chart perceptions of mental health news coverage and its potential impact on attitudes and behaviors.
· Case studies will provide in-depth analysis of specific media campaigns related to mental health (e.g., celebrity disclosures, mental health awareness initiatives) to explore how media framing influenced public discourse and social change.

