Topic Proposal

Tentative title: Hidden in Plain Sight: How fashion websites set the agenda
>>You could substitute ‘websites’ with whatever medium you’re interested in, such as fashion magazines, fashion-dedicated social media accounts, fashion advertising on particular TV shows or channels, etc.

Intro: The fashion industry plays an important role in shaping societal norms, cultural trends, and individual identities. Fashion media, including fashion-dedicated websites, act as a powerful change agents in disseminating information, setting agendas, and influencing consumer behavior. This study will apply Agenda-Setting Theory to better understand how fashion websites shape public perception and drive fashion-related decisions.

Research Questions: 

· What role(s) do fashion websites play in setting the agenda for fashion trends and consumer preferences?
· How closely do public perceptions of beauty, body image, and self-esteem mirror portrayals in fashion website content? In fashion website advertising?

· How does the fashion industry use these websites to advocate for social and environmental sustainability?
Theoretical Framework: This research project will primarily draw upon Agenda-Setting Theory, originally proposed by Maxwell McCombs and Donald Shaw in the 1960s. The theory posits that the media plays a crucial role in determining the salience and importance of specific issues within public discourse. In the context of the fashion industry, Agenda-Setting Theory can be used to analyze how fashion media (e.g., fashion magazines, social media influencers, runway shows) selects, frames, and emphasizes certain fashion-related topics, thus influencing what audiences perceive as significant.

Methodology: A mixed-methods approach will be employed combining the following:
· Content analysis to analyze a diverse sample of fashion website content to identify prevalent themes and trends in fashion communication.
· Surveys and interviews of fashion consumers, industry professionals, and fashion journalists to understand the impact of fashion communication on consumers’ perceptions, preferences, and behaviors.
· Case studies of particular fashion campaigns that have aimed to promote sustainability and ethical practices within the industry, assessing their success in setting agendas and effecting change.

