Topic Proposal

Tentative title: 

Peeling Back the Curtain: Applying Cluster Criticism to Vaguebooking Social Media Posts

A peculiar phenomenon has emerged on social media known as “vaguebooking.” Users post intentionally ambiguous or vague messages that invite curiosity, confusion, and perhaps engagement from their audience. Vaguebooking often leaves readers perplexed and in need of clarification, prompting us to examine this form of digital expression using cluster criticism. 

Theoretical approach: Cluster criticism, a method within rhetorical criticism, offers a structured approach to understanding the meanings conveyed by communication artifacts (McLellan, 2006). It involves the identification of clusters, or patterns, within a text to reveal underlying themes and motives. This study aims to apply cluster criticism as a methodology for analyzing vaguebooking social media posts. By identifying clusters within these posts, I intend to unveil recurring themes, hidden motives, and potential social dynamics at play.

· Research Questions:

What reactions from commenters does vaguebooking elicit, and based on these, what is the impact of vaguebooking on readers’ interpretation, emotions, and engagement levels?

How does vaguebooking affect social media interactions, and how might this better understand communication on social media?

What are the motives of those who vaguebook? Is it a cry for attention, a means of coping with emotional turmoil, or a way to provoke curiosity? How does better understanding motive lead to a better understanding of digital communication?


· Methodology

I will collect a diverse dataset of vaguebooking posts from (PICK ONE PLATFORM), selecting posts on the basis of their ambiguity and level of engagement. Next, using cluster criticism, I will identify clusters of related content, categorizing posts based on common themes, phrases, or emotions expressed. Finally, I will perform a content analysis to examine the language, tone, and emotional cues in the posts. 
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